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C O N T E N TARTICLE
Target Audience: Coffee lovers looking
for a healthier coffee
Goal: Brand Awareness
Social Media Channel: Facebook and
Instagram

Text: Is Coffee "really" healthy? Here are 9
Unique Health Benefits of Coffee "Based on
Science."

#coffeehealthbenefits #healthycoffee
#organicallylokalcoffee
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C O N T E N TRELATABLE
Target Audience: Coffee lovers looking
for a healthier coffee
Goal: Social Engagement, Website Traffic
and Sales
Social Media Channel: Facebook and
Instagram

Text: Wag kang bibitiw! Kaya mo yan! Kape pa! 
Wala ka ng stock?
Order here: https://shopee.ph/kopikatph
Or simply hit us with a message! 

#kapetlanghuwebes #coffeethursdays

https://l.facebook.com/l.php?u=https%3A%2F%2Fshopee.ph%2Fkopikatph%3Ffbclid%3DIwAR0M3-vHk9ezVsT_PQZEgSYe8_gKE6fa9PPSqm53AtCgATlEZiJ4vK2lCd0&h=AT1zOPz9Y0AaD9DIib7ILLLvL3wdgE8EclY_SUn6TLm1KInO7nCqeQQumMEc-q5ylMXI3C4eYEtgHpfXdt0x_j3HBnZrLA-w0tXF3rPGLVmp9wQTeap_gT1Uen9PvFivpjWxtJSLfw&__tn__=-UK*F
https://www.facebook.com/hashtag/kapetlanghuwebes?__eep__=6&__tn__=*NK*F
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C O N T E N TGUIDES
Target Audience: Coffee lovers looking
for a healthier coffee
Goal: Product and Brand Awareness
Social Media Channel: Facebook and
Instagram

Text: Wondering what type of coffee grind to
choose?
Here's some guide to the basic recommended
brewing methods based on grind types.

#organicallylokalcoffee #coffeegrounds
#brewingmethods #brewingguide

https://www.facebook.com/hashtag/organicallylokalcoffee?__eep__=6&__cft__[0]=AZVJ6SCsv5kUlPz7DQ3U9_PCyT8H4ccOV7UsWRpEYdslRBWFxdOSUN1L9T52cAhwkTXqCqNC1csNCLzYss_MRcqZqq-Ln38IzCdwHtY76bOoe5x9rbLfpOuYcVGdVm9hbXulomFT4d67cZElMK2apGiXuWxBdSeCt70BecG1N1NE1A&__tn__=*NK-R
https://www.facebook.com/hashtag/coffeegrinds?__eep__=6&__cft__[0]=AZVJ6SCsv5kUlPz7DQ3U9_PCyT8H4ccOV7UsWRpEYdslRBWFxdOSUN1L9T52cAhwkTXqCqNC1csNCLzYss_MRcqZqq-Ln38IzCdwHtY76bOoe5x9rbLfpOuYcVGdVm9hbXulomFT4d67cZElMK2apGiXuWxBdSeCt70BecG1N1NE1A&__tn__=*NK-R
https://www.facebook.com/hashtag/brewmethods?__eep__=6&__cft__[0]=AZVJ6SCsv5kUlPz7DQ3U9_PCyT8H4ccOV7UsWRpEYdslRBWFxdOSUN1L9T52cAhwkTXqCqNC1csNCLzYss_MRcqZqq-Ln38IzCdwHtY76bOoe5x9rbLfpOuYcVGdVm9hbXulomFT4d67cZElMK2apGiXuWxBdSeCt70BecG1N1NE1A&__tn__=*NK-R
https://www.facebook.com/hashtag/brewguide?__eep__=6&__cft__[0]=AZVJ6SCsv5kUlPz7DQ3U9_PCyT8H4ccOV7UsWRpEYdslRBWFxdOSUN1L9T52cAhwkTXqCqNC1csNCLzYss_MRcqZqq-Ln38IzCdwHtY76bOoe5x9rbLfpOuYcVGdVm9hbXulomFT4d67cZElMK2apGiXuWxBdSeCt70BecG1N1NE1A&__tn__=*NK-R
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C O N T E N TSOCIAL PROOFS
Target Audience: Coffee lovers looking
for a healthier coffee
Goal: Brand Awareness
Social Media Channel: Facebook and
Instagram

Text: What do our customers say about our
products?

#feedbacktime #coffeeproof
##organicallylokalcoffee 
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C O N T E N TENCOURAGES ENGAGEMENT
Target Audience: Coffee lovers looking
for a healthier coffee
Goal: Social Engagement
Social Media Channel: Facebook and
Instagram

Text: What type of coffee do you prefer?

#coffeetuesdays #coffeeinspirations
#organicallylokalcoffee 


